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BRAINWARE ACADEMY

Online or on-site the Brainware Academy brings you world-class
training to help you reap all of the benefits of your solution

Brainware Academy has been established to assist our customers with training and
integration of Brainware products. Training on the use and operation of your Brainware
investment is essential to obtain its greatest benefits. Brainware offers training on-site at your
facility and online through our E-Learning Brainware Academy.

The E-Learning training allows you to learn at your own pace. You can spend as much time as
you need on any screen or lesson, and you will have the opportunity to test your skills on the
software you are learning.

Each course consists of several lessons, each of which contains several topics. Since each
lesson builds upon the knowledge you gained in the previous lesson, you must complete the
lessons in order. For example, Lesson Two will become available only after you have success-
fully completed Lesson One. You can, however, return to any lesson you have already
completed if you would like to review.

The E-Learning courses are constructed in this way:

Each lesson includes illustrated explanations of the processes and procedures.
Some lessons are supplemented by simulations that give you the opportunity
to practice what you have learned.

e Atthe end of the course, you will take a test to assess what you have learned.

On-site training is provided by Brainware’s expert Professional Services group. All on-site
training is done at your facility using your projects and data. On-site courses typically last
three to five days depending on the complexity of the course.

To view a full listing of course offerings and fees, please visit: www.brainware.com/academy.

About Brainware

Brainware, Inc. is an innovative provider of intelligent data capture and enterprise search solutions that
help Global 2000 companies eliminate costly manual data entry, rapidly process large volumes of
documents and retrieve data from across the enterprise. Its solutions were built from the ground up to
manage unstructured data without templates, exact definitions, taxonomies or indexing.
Headquartered in Ashburn, Virginia, Brainware maintains global sales and support operations through
its North American, U.K. and European offices. Brainware customers include Airbus, Alcon, Alltel,
Amgen, Anadarko, BB&T, British American Tobacco, ConocoPhillips, Halliburton, Her Majesty's Prison
Service, JohnsonDiversey, Kimberly-Clark, KPMG, Mellon Bank/SourceNet, NHS/Xansa, Nestle,
Reynolds & Reynolds, Shell, Southern Company, and many others.

brainware.academy@brainware.com
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